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A long-lasting debate in the field of esthetics is the extent to which beauty is inherent to
the object of appreciation or to the subject contemplating it. Several studies suggest that
physical features of an artwork influence esthetic judgment. Nevertheless, this objectivist
approach fails to explain the idiosyncratic nature of esthetic experiences (AE). Recent
models propose a multiprocess account of AE, integrating a subjective evaluation based
on self-referential processing. Nevertheless, behavioral data supporting this hypothesis is
scarce. We took advantage of the self-reference effect (SRE) in memory to test the
hypothesis that esthetic judgment is based on self-related processes. We predicted that if
esthetic judgment recruits self-referential processing, encoding artworks in this condition
should produce a similar mnemonic advantage as the SRE. We showed that at least
paintings receiving extreme esthetic judgments were as well recognized as those encoded
in self-reference condition.
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A long-lasting and unresolved philosophical
debate in the field of esthetics is the extent to
which beauty is inherent to the object of appre-
ciation or to the subject contemplating it
(Levinson, 2003). In other words, is beauty fully,
partly, or not at all in the eyes of the beholder?
In recent years, the scientific interest for the
foundation of esthetic experiences (AEs) has

been renewed by the emerging field of neuroes-
thetic. Mirroring this philosophical and historical
debate, there have been two main approaches
explaining esthetic appreciation in the modern
neuroesthetic research. The dominant research
endeavor in this field, which we can call the
objectivist approach, has focused mainly on the
physical features of an artwork influencing
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esthetic judgment. Another, more neglected, line
of research has investigated the subjective factors
modulating esthetic judgment.

Recent psychological and neurocognitive
models seem to reconcile these opposing views,
proposing a multiprocess account of AE based on
perceptual, motor, emotional, motivational, and
evaluative processes (Chatterjee & Vartanian,
2014; Kirsch et al., 2016; Leder et al., 2004;
Leder & Nadal, 2014). For example, Leder and
collaborators have proposed four main proces-
sing stages leading to esthetic judgment: percep-
tion, implicit memory integration, explicit
classification, and cognitive mastering. Never-
theless, most of the experimental studies are
grounded in cognitive models trying to isolate
single key factors determining AE (e.g., Berlyne,
1971; Reber et al., 2004). In particular, they
have focused on the perceptual level of analysis,
trying to capture the physical characteristics of
an artwork influencing AE, thus favoring an
objectivist stance. This objectivist approach has
shown that various physical properties of an
object are reliable predictors of AE. The symme-
try of an artwork is considered a stable and
robust predictor of esthetic preference. Indeed,
symmetry positively influenced esthetic prefer-
ence for geometric shapes, and this effect was
additionally resistant to familiarization (Tinio &
Leder, 2009). In another study, a mild disruption
in symmetry resulted in a significant decline in
esthetic preference for geometric shapes (Gartus
& Leder, 2013). Complexity also influences
esthetic preference: Its effect on esthetic judg-
ment has been found for abstract and representa-
tional artwork (Nadal, 2007; Osborne & Farley,
1970), or for geometric shapes (Tinio & Leder,
2009). In the same vein, esthetic preference
was greater for photographs with higher level
of fractal dimensions (Spehar et al., 2003).
Regarding visual contrast, participants’ prefer-
ence for abstract and representational paintings
was greater when the contrast was adjusted
higher than the original level, compared to alower
than original contrast, independently of the par-
ticipants’ cultural and social status (van Dongen
& Zijlmans, 2017). Another study, providing
further understanding of this effect, suggested
the existence of an “optimal level of contrast in
paintings” most preferred by viewers (Dijkstra &
van Dongen, 2017). Abstract paintings were most
appreciated when the contrast was moderately
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higher than the original, but not excessively.
Curvature and angularity are also properties
that influence esthetic judgment. Higher prefer-
ence for curved shapes and polygons over angular
ones has been reported (Bertamini et al., 2016;
Silvia & Barona, 2009). Esthetic judgment is also
affected by the content of the artwork. Some
studies observed a higher appreciation among
the general population for representational com-
pared to abstract art (Nadal, 2007; Sidhu et al.,
2018), and more generally for real-world scenes
compared to abstract images (Vessel & Rubin,
2010). Taken together, these findings show that
the physical features of visual stimuli robustly
modulate participants’ esthetic judgments.

Nevertheless, these studies seem to fail to
capture the complexity of AE, insofar as they
do not account for the widespread intuition that
AE is, at least partly, subjective. An intuition
that seems confirmed by experimental studies
showing that there is low interindividual agree-
ment on esthetic response to visual artistic
stimuli, suggesting that AE has a strong subjec-
tive component (Vessel et al., 2012). Different
sources might concur to such a variability. This
is accounted by the multiprocess account pro-
posed by Leder et al. (2004) and Leder and Nadal
(2014). Indeed, by considering dimensions, such
as the evaluative one, pertaining to elements
unrelated to the object, this model account for
AE beyond the simple elaboration of physical
properties. Critically for the present work, the
last stages of this model, cognitive mastering and
evaluation, account for the subjective component
of esthetics judgment. In particular, the authors
propose that self-related information could be
a gateway in understanding and evaluating an
artwork. Anecdotally, they state that “[ ... ] per-
ceiver might be satisfied with the recognition of
the train station in Monet’s La Gare St Lazare,
because ‘he likes trains because they remind him
of a journey’” (Leder et al., 2004, p. 499). Thus,
they explicitly link AE with self-related proces-
sing associated to autobiographical information.
The link between AE and the self seems to be
sustained by the fact that esthetic taste is an
important part of people’ identity, their sense
of who they are (Fingerhut et al., 2021; Vessel
etal., 2013).

These observations echo neuroimaging find-
ings showing that key regions of the default mode
network (DMN) are activated during esthetic
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judgment (Jacobsen et al., 2006; Kawabata &
Zeki, 2004; Martin-Loeches et al., 2014; Vessel
et al.,, 2012, 2019). In particular, the medial
prefrontal cortex (mPFC) is of utmost relevance.
Importantly, the DMN and the mPFC are known
to underpin self-representation at different levels
of abstraction (for a meta-analysis, see Martinelli
etal.,2013). Nevertheless, itis necessary to avoid
haphazardly associating two cognitive processes
only on the basis of shared cortical activations.
Behavioral data suggesting a possible link
between the self and AE also exist. For example,
a large corpus of literature demonstrates the
importance of familiarity on the esthetic judg-
ment of proverbs, human faces, and music (Bohrn
et al., 2013; Bornstein, 1989; Park et al., 2010;
Schubert, 2007; Verhaeghen, 2018). Moreover, it
is interesting to note that some studies reported
that esthetic judgment during incidental encoding
lead to increased memory performance for
representational and abstract art pictures (Nadal
etal., 2006), for photographs of real-world scenes
(Choe et al., 2017), and for paintings (Ishai et al.,
2007). Some authors proposed that this effect
could be due to increased self-related processing
prompted by esthetic judgment (Choe et al.,
2017). Indeed, it is well known that items
requiring a self-related processing gain a robust
mnemonic advantage, in comparison to other
types of treatment (e.g., semantic processing),
an effect known as self-reference effect (SRE)
in memory (Conway, 2005; Cunningham et al.,
2008; Kalenzaga et al., 2015; Leshikar et al.,
2015; Sui & Humphreys, 2015; Symons &
Johnson, 1997). Nevertheless, no study to date
directly compared the mnemonic advantage
produced by esthetic judgment and self-reference
in order to investigate the potential existence of
a common mechanism organizing AE and the
self-representation.

To test this hypothesis, we asked participants to
incidentally encode artworks in three conditions:
an esthetic judgment condition, a self-referential
judgment condition, and a control condition
(judgment of symmetry). Our main hypothesis
was that if AE is linked to self-referential proces-
sing, we should find a comparable mnemonic
advantage for the self-referential and the esthetic
judgment condition, compared to a control
condition requiring judgment of low-level visual
features. An exploratory and complementary
hypothesis was that the mnemonic advantage
for items encoded in the esthetic judgment

condition should be modulated by participants’
evaluation during encoding. In particular, accord-
ingly to a recent study showing better memory
performance for the location of paintings that
elicited extreme AE, whether positive or negative
(Babo-Rebelo et al., 2020), we made the hypoth-
esis that paintings receiving judgments at the
two poles would receive the greatest mnemonic
advantage.

Material and Method

Participants

Thirty participants (27 women; mean age 20.7
+ 2.76 years) were recruited for this study. The
participants were undergraduate students in
psychology at the University Paris Cité. They
all had a normal or corrected to normal vision. No
participant showed art expertise, based on the
Esthetic Fluency Scale (Silvia, 2007; Smith &
Smith, 2020; mean score 11.63 +4.69 out of 40).
All participants were informed of the academic
nature of the study and accepted that their
responses would be processed anonymously.
After the nature of the procedure had been fully
explained, all participants gave written informed
consent before carrying out the study. The proto-
col was carried out following the local ethical
standards.

Material

Visual Stimuli

One hundred pieces of visual art were selected
from the WikiArt data base, across nine different
artistic styles representing some of the most
important styles between the 16th and 20th
century: nordic renaissance, baroque, rococo,
romanticism, realism, symbolism, expression-
ism, impressionism, and postimpressionism.
We only selected color and representational
paintings with a landscape width—height ratio.
We excluded painting including easily recogniz-
able elements (e.g., artist’s signature, writings).
A complete list of the painting is presented in
the Supplemental Materials 1. Among the
selected 100 pieces, 60 were used as target stimuli
during the encoding phase. The remaining 40
were used as lures in the recognition phase,
and were visually paired with some of the target
stimuli in terms of content (people, animals,
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landscape, style, etc.) and color schemes, in order
to make sure they were not dissimilar. The two
groups of stimuli did not show any significant
differences concerning their physical features:
lightness (targets mean = 93.28 + 40.53; lures
mean = 101.5 +40.79; 1[98] = —1.00, p = .321);
contrast (targets mean = 50.60 + 11.11; lures
mean = 48.8 + 9.90; 1[98] = 0.82, p = .415).

Encoding Phase

There were three within-subject experimental
conditions (encoding conditions): an esthetic
judgment condition, a self-referential judgment
condition, and a symmetry judgment condition
(control). In the esthetic judgment condition, the
participants were asked to judge their apprecia-
tion of the stimuli (“Judge how beautiful the
image is for you”) on a scale from 0 to 10. In
the self-referential judgment condition, the parti-
cipants were asked to judge to what degree the
stimuli reminded them personal memories
(“Judge how much the image reminds you of a
personal memory”) on a scale from O to 10. In the
symmetry judgment condition, the participants
were asked to judge the level of symmetry of
the paintings (“Judge how symmetric the image
is”) on a scale from 0 to 10. Participants were
not informed of the following memory test
(incidental encoding).

Before the beginning of the encoding phase, a
painting not employed in the experimental task
(i.e., Viktor Vanetsov’s “The Bard Bayan,” which
is about a Slavic mythological scene) has been
used to instruct participants. The self-reference
condition was explained to the participants with
the example painting in the following way:

Although it is improbable that you have experienced the
event represented in this painting, it is possible that the
painting reminds you personal memories such as a
friendly hillside picnic, a museum visit where you
may have seen similar paintings, a scene of a movie,
or even a visual representation of a story that you
have read.

For the symmetry condition, we simply asked
participants to judge the symmetry of the same
painting and to justify their answer to assure that
they correctly understand what we meant for
symmetry.

Each condition contained 20 images presented
in a block. The distribution of the 60 target
stimuli across the encoding conditions was coun-
terbalanced between participants, so that each
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item was presented in each experimental condi-
tion. The order of blocks was randomized across
participants. In each block, a trial started with a
fixation cross for 500 ms that was followed by the
presentation of a stimulus for 3 s." Once the
stimulus presentation ended, the rating scale ap-
peared on the screen, and the participants had to
enter their score according to the experimental
condition. There was no time limit for the evalu-
ation. Once the participants responded, the next
trial started. The end of the block was signaled by
the presentation of the written instructions for the
next block.

Recognition Phase

During the recognition phase, all target sti-
muli were presented intermixed with 40 lure
stimuli in a random order (100 stimuli in total).
After the presentation of the fixation cross (500
ms), each stimulus was presented for 3 s. Once
the stimulus presentation was over, participants
had to indicate if they had seen the picture
before. They could choose between three differ-
ent responses appearing on the screen: “Yes,”
“Maybe,” and “No.” If the answer was either
“Yes” or “Maybe,” for both targets and lures,
participants were asked to respond to a source
memory question, indicating in which encoding
condition they had seen the image (esthetic
judgment, self-referential judgment, or symme-
try judgment condition). There was no time limit
to answer. Once the recognition response was
entered, the fixation cross appeared, followed
by the next trial.

Procedure

The experiment was conducted at the MC*Lab,
located at the Institute of Psychology of the
Université Paris Cité. Participants were invited
to an experimental room, where they were seated
at approximately 40 cm in front of a 14-in.
computer screen (1,920 x 1,080, 60 Hz). The
screen was adjusted to maximum brightness for
all participants. The experiment, implemented in
PsychoPy (Version 3.1.1; Peirce, 2007), was
conducted in three phases for all participants in
this order: the encoding phase, the retention
interval, and the recognition phase. The duration

! Time presentation was chosen based on timings used in
Martin-Loeches et al. (2014) and Vessel et al. (2019).
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of the retention interval was about 30 min (30.32
+ 8.13 min). During this phase, participants filled
in four questionnaires® and watched an 8-min
short film. All the above listed material except for
the Esthetic Fluency Scale was used solely as a
way to guarantee a sufficiently long retention
interval. The results for these questionnaires
were thus not analyzed.

Data Analysis

The first two sets of analyses model the item
(yes responses) and source recognition (a binary
variable: correct or incorrect response) as a
function of the encoding condition (three levels:
beauty, self-reference, and symmetry) using
mixed logistic models (participants and items
were entered as random factors). Marginal
means-based contrasts were then estimated to
allow us exploring the pairwise differences
between the levels. In the second part, we
additionally modeled the effect of the rating
during encoding (a continuous variable
ranging from 0 to 10), in each condition, for
item and source recognition, allowing to inves-
tigate possible nonlinearity using second order
polynomials.

Data processing was carried out with R (https://
www.r-project.org/) and the easystats suite
(Liidecke et al., 2019; Makowski, Ben-
Shachar, & Liidecke, 2019). The whole analysis
was performed under the Bayesian framework
using Markov chain Monte Carlo sampling with
the rstanarm package (Goodrich et al., 2018;
http://mc-stan.org/). To assert effect significance,
we used the probability of direction (effects were
considered “significant” when pd > 97%), a
Bayesian equivalent of the p value (Makowski,
Ben-Shachar, Chen, & Liidecke, 2019). For clar-
ity, only the relevant effects will be described in
the text, but the full reproducible analysis script
(containing the full description of all models
along with complementary results and figures
as well complete descriptive statistics) is avail-
able in the Supplemental Materials 2.

Results

Effect of Condition

The mixed logistic model predicting the item
recognition had a total explanatory power (Bayes

R?; Gelman et al., 2019) of 22%, from which 3%
(marginal R?) were related to the effect of the
condition alone. Within this model, the self-
reference condition led to a significantly higher
item recognition probability than the beauty (dif-
ference = 0.91, 95% confidence interval [CI]
[0.61, 1.23], pd = 100%) and the symmetry
(difference = 1.10, 95% CI [0.80, 1.40], pd =
100%) conditions. The difference between
the latter two was not significant (difference =
0.18, 95% CI [-0.08, 0.46], pd = 90.75%). See
Figure 1 (Al).

The mixed logistic model predicting the source
recognition had a total explanatory power of
5%, from which 1% was related to the effect of
the condition alone. Within this model, the sym-
metry condition led to higher source recognition
probability as compared to beauty (difference =
—0.46, 95% CI [-0.93, —0.02], pd = 98.00%)
and self-reference (difference = —0.67, 95% CI
[-1.11, —0.25], pd = 99.95%). There was no
difference between the self-reference and the
beauty conditions (difference = 0.21, 95% CI
[-0.18, 0.57], pd = 85.62%) (see Figure 1 B1).

Effect of Rating

The mixed logistic model predicting the item
recognition had a total explanatory power of
24%, from which 5% were related to the condi-
tion and the rating. Within this model, only the
rating of symmetry displayed a significant linear
positive relationship with the probability of
item recognition (median = 12.50, 95% CI
[2.79, 23.14], pd = 99%). However, the rating
of beauty had a significant quadratic relationship
(median = 24.29, 95% CI [14.02, 36.62], pd =
100%), with extreme ratings (low and high
ratings) leading to a higher probability of item
recognition. Additionally, contrast analysis
confirmed that at the rating extremities (0 and
10), the difference in recognition probability
between the beauty and the self-reference was
not significant (difference at 0 = 0.55, 95% CI
[-0.34, 1.52], pd = 87.92%; difference at 10 =
0.55, 95% CI [-0.60, 1.69], pd = 82.85%;
see Figure 1 A2).

2 The Desire for Aesthetics Scale (Lundy et al., 2010), the
Aesthetic Fluency Scale (Silvia, 2007; Smith & Smith, 2020),
the Tellegen Absorption Scale (Tellegen & Atkinson, 1974),
and the Autism Quotient (Auyeung et al., 2008).
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Figure 1
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The Estimated Probability of Item (Up) and Source (Bottom) Recognition Averaged by Conditions (Al, Bl) and

Its Modulation by the Rating (A2, B2)
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The error bars represent the 95% credible intervals (CI). Thin lines represent individual posterior draws (i.e., the

possible effects), and the thick line shows the median effect. See the online article for the color version of this figure.

The mixed logistic model predicting the source
recognition had a total explanatory power of 12%,
from which 3% were related to the condition
and the rating. Within this model, both the
ratings of symmetry (median = 16.62, 95% CI
[136, 24.59], pd = 99.95%) and self-reference
(median = 16.50, 95% CI [106, 27.70], pd =
100%) displayed a significant linear positive
relationship with the probability of source recog-
nition. The rating of beauty had a significant
quadratic relationship (median = 20.06, 95%
CI [8.23, 32.13], pd = 100%), with extreme
ratings leading to a higher probability of source
recognition (see Figure 1 B2).

Discussion

In this study, we investigated the relationship
between AE and the self at the behavioral level.
We tested the hypothesis that AE is grounded
on self-reference by examining the common

mnemonic advantage produced by incidentally
encoding esthetic visual stimuli under esthetic
judgment, self-reference judgment, and a control
condition (symmetry judgment). Given that self-
referential encoding produces robust mnemonic
advantage (Conway, 2005; Cunningham et al.,
2008; Kalenzaga et al., 2015; Leshikar et al.,
2015; Sui & Humphreys, 2015; Symons &
Johnson, 1997), we expected that comparable
results would be observed for esthetic encoding,
owing to the potential shared mechanism. The
main results do not confirm our principal
hypothesis, since, generally, items encoded in
the esthetic judgment condition do not show
the expected mnemonic advantage. Neverthe-
less, items in the esthetic judgment condition
were as well recognized as those encoded in self-
reference condition when participants gave
extreme judgments on the beauty scale during
encoding, thus confirming our more exploratory
hypothesis.
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First of all, we replicated the SRE in memory.
Indeed, items encoded in this condition were
generally better recognized than the other two
conditions (esthetics and symmetry judgments).
This result confirms the effectiveness of our
experimental manipulation. Most interestingly,
items encoded in the esthetic judgment condi-
tion, although they were not generally better
recognized, showed the same recognition prob-
ability of items encoded in the self-reference
condition, when participants had given an
extreme judgment (very high or very low) during
encoding. Several studies reported a positive
link between esthetic evaluation and memory.
For example, Nadal et al. (2006) reported that
esthetic preference was higher for artworks that
have left stronger memory traces. Similar re-
sults have been observed by Ishai et al. (2007)
reporting that the higher the appreciation of the
stimuli during encoding, the more probable
their recognition was. In the same vein, Choe
et al. (2017) showed that rating esthetic value
during an incidental encoding task boosted
memory performances, compared to an inten-
tional encoding condition or to a search task.
Finally, a recent study reported better memory
performance for the location of paintings that
elicited extreme AE, whether positive or nega-
tive (Babo-Rebelo et al., 2020). Although these
results suggest that in general esthetic judgment
enhances memory performance, at first glance,
this effect seems to vary between studies.
Indeed, memory can be facilitated indepen-
dently of the extent of the rating during encod-
ing (Choeetal.,2017), can linearly vary with the
rating (Ishai et al., 2007), or can be associated
with extreme (positive or negative) judgments.
This heterogeneity could be linked to the type of
esthetic judgment required. Indeed, Ishai et al.
(2007) asked participants how strongly the
paintings affected them. This measure can cap-
ture both positive and negative aspect of the AE.
Babo-Rebelo et al. (2020) employed liking and
intensity rating (the squared liking rating), the
latter being a more robust predictor of subse-
quent memory. In this light, one hypothesis
would be that the absolute intensity of AE,
more than the valence, determines the subse-
quent memory enhancement. Our findings seem
to be coherent with this hypothesis. Moreover,
we showed, for the first time, that the memory
enhancement for items receiving extreme
esthetic rating is comparable to that produced

by self-reference. Our results contribute to
strengthen the proposal that the memory advan-
tage produced by AE is linked to the recruitment
of self-referential processing (Choe et al,
2017), even if alternative explanations linked
to emotional reaction to esthetic stimuli cannot
be ruled out (see below).

Interestingly, some neuroimaging studies seem
to be coherent with the hypothesis that intense
AE recruits brain regions involved in self-
referential processing. For example, Vessel
et al. (2012) asked participants to rate how
strongly paintings move them while recording
their brain activity with functional magnetic
resonance imaging (fMRI). They identified
two brain networks showing different patterns
of activity. The activity in the first network,
composed by sensory regions, increased linearly
with participants’ rating. The second network,
mainly encompassing region of the DMN,
showed increased activity only for the most
moving stimuli. This was particularly true for
the mPFC. Interestingly, in another study, the
mPFC showed a nonlinear pattern of activity
when participants were asked to judge their
appreciation of a human face and body stimuli
(Martin-Loeches et al., 2014). Indeed, this
region showed increased activation for both
ugly and beautiful stimuli, compared to neutral
ones (Martin-Loeches et al., 2014). Again, these
results suggest that strong AE, whatever their
valence, recruit brain regions underpinning self-
representation. Our behavioral data seems to
corroborate the suggestion that at least strong
AE can activate an individual’s sense of self
(Vessel et al., 2013), involving either an appre-
hension of the object as conveying one’s deep
identity (in the case of positive valence) or its
very opposite (in the case of negative valence).

One alternative explanation for our results
could be that the reported effect is not due to
esthetic judgment per se, but would be linked
to the emotional reaction associated with highly
esthetically moving stimuli. In particular, since
the same pattern of results is found for esthetically
pleasing and unpleasing stimuli, this emotional
effect could be linked more to the arousal
component than the valence. Indeed, emotional
evaluation is central to AE (Chatterjee &
Vartanian, 2014), and comes into play at almost
every processing level during AE (Leder et al.,
2004; Leder & Nadal, 2014). In addition,
emotional content is known to facilitate memory
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(Adelman & Estes, 2013; Leppénen et al., 2007;
Meng et al., 2017; Schaefer et al., 2009; Sharot &
Phelps, 2004). Further studies should explore the
relation between AE and the self, disentangling
the potential effects of emotional content not
controlled in the present work.

We also reported that judgment of symmetry
showed a linear relationship with subsequent
recognition probability. This can be due to the
well-known link between symmetry and esthetic
preference as mentioned in the introduction
(Gartus & Leder, 2013; Tinio & Leder, 2009).
Probably, stimuli judged as highly symmetric
were also implicitly judged as beautiful, and
produced the same mnemonic advantage.
Beyond this indirect effect, symmetry could
directly contribute to the goodness of organiza-
tion that has been shown to predict image
memorability (Goetschalckx et al., 2019). Fur-
ther studies should use different control condi-
tions not pertaining to judgment of features
that are known to be associated with esthetic
evaluation.

Concerning source memory, the results were
less clear. Indeed, for this measure we reported
an unexpected finding. Source memory was
higher in the symmetry condition, compared
with both beauty and self-reference conditions.
The latter two conditions not differing. A spec-
ulative, but intriguing, hypothesis could be
that beauty and self-reference were encoded
as more similar leading to an higher source
memory confusion errors between these condi-
tions that corresponded to a general decrease in
performance. Moreover, we found that contrary
to item memory, source memory probability in
the self-reference condition showed a linear
relationship with rating during encoding. The
link between self-reference rating at encoding
and memory performance, in particular concern-
ing source memory, is understudied. Neverthe-
less, a recent study (Culcea & Freitas, 2017)
reported that increases in subjective ratings of
importance of trait adjectives (to what extent a
personality trait is important in getting to
truly know someone) resulted in higher source
accuracy for words seen in reference to the self,
compared to other. Thus, it is possible that in
our study, artworks receiving higher rates on
self-reference, for which participants were able
to recall personal memories, become in some
way “important” and facilitate source memory.
Nevertheless, the comparison between the

LEE ET AL.

two studies is not straightforward considering
important methodological differences concern-
ing the material and the experimental task. More-
over, to what extent the linear trend is specific
to source memory is not clear, since Culcea
and Freitas (2017) did not directly test this effect
on item memory. In general, our results on
source memory are less straightforward to inter-
pret. Indeed participants showed a high rate of
correct answers (see Supplemental Materials 2),
this was likely due to the blocked presentation
of conditions possibly facilitating the source
memory task.

In conclusion, we presented here behavioral
results corroborating previous neuroimaging
findings suggesting that intense AEs are strictly
linked to self-referential processing. Here we
only focused on mnemonic processes, but it is
well known that self-reference can affect infor-
mation processing at different levels including
perceptual identification (Sui et al., 2012).
Future studies addressing the link between
self-prioritization and AEs could further shed
light on the link between AEs and the self.
These results, together with other lines of
evidence, contribute to support the idea that
beauty, but also ugliness, is (at least partly) in
the eye of the beholder, and give a cognitive
explanation to intersubjective variability in
esthetic appreciation. Nevertheless, with our
behavioral study we cannot rule out alternative
explanations linked to the emotional responses
to artworks. Future studies should employ
behavioral and neuroimaging techniques to dis-
entangle the role of these different mechanisms
(self-reference, emotion) in the mnemonic
advantage produces by extreme AE.

Beyond the fundamental theoretical interest
in the field of neuroesthetics, our results could
have some implications for clinical research.
Indeed, some studies reported that patients
suffering from Alzheimer’s disease showed a
preserved stability of esthetic preferences, even
if they not have explicit memory for the
artworks (Halpern et al., 2008; Silveri et al.,
2015). Evenif these findings could be explained
by preserved abilities to process low-level
visual features influencing esthetic judgment
(e.g., symmetry, contrast, etc.) or a stability
in emotional reaction toward artworks, one
intriguing, but speculative hypothesis is that
AE could be a window to preserved portions
of the self in these patients.


https://doi.org/10.1037/cns0000345.supp

publishers.

This document is copyrighted by the American Psychological Association or one of its allied

d broadly.

1al user and is not to be dissem

use of the ind

This article is intended solely for the person

AESTHETIC EXPERIENCES AND THE SELF 9

References

Adelman, J. S., & Estes, Z. (2013). Emotion and
memory: A recognition advantage for positive
and negative words independent of arousal. Cogni-
tion, 129(3), 530-535. https://doi.org/10.1016/j.cog
nition.2013.08.014

Auyeung, B., Baron-Cohen, S., Wheelwright, S., &
Allison, C. (2008). The autism spectrum quotient:
Children’s version (aqg-child). Journal of Autism
and Developmental Disorders, 38(7), 1230-1240.
https://doi.org/10.1007/s10803-007-0504-z

Babo-Rebelo, M., Travers, E., & Haggard, P. (2020).
Looking, liking and locating: An experimental
aesthetics of orienting. PsyArXiv. https://doi.org/
10.31234/0sf.i0/a59¢2

Berlyne, D. E. (1971). Aesthetics and psychobiology.
Appleton-Century-Crofts.

Bertamini, M., Palumbo, L., Gheorghes, T. N., &
Galatsidas, M. (2016). Do observers like curvature
or do they dislike angularity? British Journal of
Psychology, 107(1), 154-178. https://doi.org/10.11
11/bjop.12132

Bohrn, I. C., Altmann, U., Lubrich, O., Menninghaus,
W., & Jacobs, A. M. (2013). When we like what we
know—A parametric fMRI analysis of beauty and
familiarity. Brain and Language, 124(1), 1-8.
https://doi.org/10.1016/j.bandl.2012.10.003

Bornstein, R. F. (1989). Exposure and affect: Over-
view and meta-analysis of research 1968-1987.
Psychological Bulletin, 106(2), 265-289. https://
doi.org/10.1037/0033-2909.106.2.265

Chatterjee, A., & Vartanian, O. (2014). Neuroaes-
thetics. Trends in Cognitive Sciences, 18(7), 370—
375. https://doi.org/10.1016/j.tics.2014.03.003

Choe, K. W., Kardan, O., Kotabe, H. P., Henderson,
J. M., & Berman, M. G. (2017). To search or to
like: Mapping fixations to differentiate two
forms of incidental scene memory. Journal of
Vision, 17(12), Article 8. https://doi.org/10.1167/
17.12.8

Conway, M. A. (2005). Memory and the self. Journal
of Memory and Language, 53(4), 594-628. https://
doi.org/10.1016/j.jm1.2005.08.005

Culcea, I. C., & Freitas, A. L. (2017). Subjective
importance as a cue for self-reference. Personality
and Social Psychology Bulletin, 43(8), 1100-1111.
https://doi.org/10.1177/0146167217705111

Cunningham, S. J., Turk, D. J., Macdonald, L. M., &
Neil Macrae, C. (2008). Yours or mine? Owner-
ship and memory. Consciousness and Cognition,
17(1), 312-318. https://doi.org/10.1016/j.concog
.2007.04.003

Dijkstra, K., & van Dongen, N. N. N. (2017). Moder-
ate contrast in the evaluation of paintings is liked
more but remembered less than high contrast. Fron-
tiers in Psychology, 8, Article 1507. https://doi.org/
10.3389/tpsyg.2017.01507

Fingerhut, J., Gomez-Lavin, J., Winklmayr, C., &
Prinz, J. J. (2021). The aesthetic self. The impor-
tance of aesthetic taste in music and art for our
perceived identity. Frontiers in Psychology, 11,
Article 577703. https://doi.org/10.3389/fpsyg.20
20.577703

Gartus, A., & Leder, H. (2013). The small step toward
asymmetry: Aesthetic judgment of broken symme-
tries. I-Perception, 4(5), 361-364. https://doi.org/
10.1068/i0588sas

Gelman, A., Goodrich, B., Gabry, J., & Vehtari, A.
(2019). R-squared for Bayesian regression models.
The American Statistician, 73(3), 307-309. https://
doi.org/10.1080/00031305.2018.1549100

Goetschalckx, L., Moors, P., Vanmarcke, S., & Wage-
mans, J. (2019). Get the picture? Goodness of image
organization contributes to image memorability.
Journal of Cognition, 2(1), 22. https://doi.org/10
.5334/j0c.80

Goodrich, B., Gabry, J., Ali, I., & Brilleman, S.
(2018). rstanarm : Bayesian applied regression
modeling via Stan (R package Version 2.17. 4).
http://mc-stan.org

Halpern, A. R., Ly, J., Elkin-Frankston, S., & O’Con-
nor, M. G. (2008). “I know what I like”: Stability of
aesthetic preference in Alzheimer’s patients. Brain
and Cognition, 66(1), 65-72. https://doi.org/10
.1016/j.bandc.2007.05.008

Ishai, A., Fairhall, S. L., & Pepperell, R. (2007).
Perception, memory and aesthetics of indeterminate
art. Brain Research Bulletin, 73(4-6), 319-324.
https://doi.org/10.1016/j.brainresbull.2007.04.009

Jacobsen, T., Schubotz, R. 1., Hofel, L., & Cramon,
D. Y. (2006). Brain correlates of aesthetic judgment
of beauty. Neurolmage, 29(1), 276-28S. https:/
doi.org/10.1016/j.neuroimage.2005.07.010

Kalenzaga, S., Sperduti, M., Anssens, A., Martinelli, P.,
Devauchelle, A.-D., Gallarda, T., Delhommeau, M.,
Lion, S., Amado, L., Krebs, M.-O., Oppenheim, C., &
Piolino, P. (2015). Episodic memory and self-
reference via semantic autobiographical memory: In-
sights from an fMRI study in younger and older
adults. Frontiers in Behavioral Neuroscience, 8, Arti-
cle 449. https://doi.org/10.3389/fnbeh.2014.00449

Kawabata, H., & Zeki, S. (2004). Neural correlates of
beauty. Journal of Neurophysiology, 91(4), 1699—
1705. https://doi.org/10.1152/jn.00696.2003

Kirsch, L. P., Urgesi, C., & Cross, E. S. (2016).
Shaping and reshaping the aesthetic brain: Emerg-
ing perspectives on the neurobiology of embodied
aesthetics. Neuroscience and Biobehavioral Re-
views, 62, 56-68. https://doi.org/10.1016/j.neubio
rev.2015.12.005

Leder, H., Belke, B., Oeberst, A., & Augustin, D.
(2004). A model of aesthetic appreciation and aes-
thetic judgments. British Journal of Psychology,
95(4), 489-508. https://doi.org/10.1348/00071260
42369811


https://doi.org/10.1016/j.cognition.2013.08.014
https://doi.org/10.1016/j.cognition.2013.08.014
https://doi.org/10.1016/j.cognition.2013.08.014
https://doi.org/10.1016/j.cognition.2013.08.014
https://doi.org/10.1016/j.cognition.2013.08.014
https://doi.org/10.1016/j.cognition.2013.08.014
https://doi.org/10.1016/j.cognition.2013.08.014
https://doi.org/10.1007/s10803-007-0504-z
https://doi.org/10.1007/s10803-007-0504-z
https://doi.org/10.31234/osf.io/a59e2
https://doi.org/10.31234/osf.io/a59e2
https://doi.org/10.31234/osf.io/a59e2
https://doi.org/10.31234/osf.io/a59e2
https://doi.org/10.1111/bjop.12132
https://doi.org/10.1111/bjop.12132
https://doi.org/10.1111/bjop.12132
https://doi.org/10.1111/bjop.12132
https://doi.org/10.1016/j.bandl.2012.10.003
https://doi.org/10.1016/j.bandl.2012.10.003
https://doi.org/10.1016/j.bandl.2012.10.003
https://doi.org/10.1016/j.bandl.2012.10.003
https://doi.org/10.1016/j.bandl.2012.10.003
https://doi.org/10.1016/j.bandl.2012.10.003
https://doi.org/10.1037/0033-2909.106.2.265
https://doi.org/10.1037/0033-2909.106.2.265
https://doi.org/10.1037/0033-2909.106.2.265
https://doi.org/10.1037/0033-2909.106.2.265
https://doi.org/10.1037/0033-2909.106.2.265
https://doi.org/10.1037/0033-2909.106.2.265
https://doi.org/10.1016/j.tics.2014.03.003
https://doi.org/10.1016/j.tics.2014.03.003
https://doi.org/10.1016/j.tics.2014.03.003
https://doi.org/10.1016/j.tics.2014.03.003
https://doi.org/10.1016/j.tics.2014.03.003
https://doi.org/10.1016/j.tics.2014.03.003
https://doi.org/10.1167/17.12.8
https://doi.org/10.1167/17.12.8
https://doi.org/10.1167/17.12.8
https://doi.org/10.1167/17.12.8
https://doi.org/10.1167/17.12.8
https://doi.org/10.1016/j.jml.2005.08.005
https://doi.org/10.1016/j.jml.2005.08.005
https://doi.org/10.1016/j.jml.2005.08.005
https://doi.org/10.1016/j.jml.2005.08.005
https://doi.org/10.1016/j.jml.2005.08.005
https://doi.org/10.1016/j.jml.2005.08.005
https://doi.org/10.1016/j.jml.2005.08.005
https://doi.org/10.1177/0146167217705111
https://doi.org/10.1177/0146167217705111
https://doi.org/10.1016/j.concog.2007.04.003
https://doi.org/10.1016/j.concog.2007.04.003
https://doi.org/10.1016/j.concog.2007.04.003
https://doi.org/10.1016/j.concog.2007.04.003
https://doi.org/10.1016/j.concog.2007.04.003
https://doi.org/10.1016/j.concog.2007.04.003
https://doi.org/10.3389/fpsyg.2017.01507
https://doi.org/10.3389/fpsyg.2017.01507
https://doi.org/10.3389/fpsyg.2017.01507
https://doi.org/10.3389/fpsyg.2017.01507
https://doi.org/10.3389/fpsyg.2017.01507
https://doi.org/10.3389/fpsyg.2020.577703
https://doi.org/10.3389/fpsyg.2020.577703
https://doi.org/10.3389/fpsyg.2020.577703
https://doi.org/10.3389/fpsyg.2020.577703
https://doi.org/10.3389/fpsyg.2020.577703
https://doi.org/10.1068/i0588sas
https://doi.org/10.1068/i0588sas
https://doi.org/10.1068/i0588sas
https://doi.org/10.1080/00031305.2018.1549100
https://doi.org/10.1080/00031305.2018.1549100
https://doi.org/10.1080/00031305.2018.1549100
https://doi.org/10.1080/00031305.2018.1549100
https://doi.org/10.1080/00031305.2018.1549100
https://doi.org/10.5334/joc.80
https://doi.org/10.5334/joc.80
https://doi.org/10.5334/joc.80
http://mc-stan.org
http://mc-stan.org
https://doi.org/10.1016/j.bandc.2007.05.008
https://doi.org/10.1016/j.bandc.2007.05.008
https://doi.org/10.1016/j.bandc.2007.05.008
https://doi.org/10.1016/j.bandc.2007.05.008
https://doi.org/10.1016/j.bandc.2007.05.008
https://doi.org/10.1016/j.bandc.2007.05.008
https://doi.org/10.1016/j.brainresbull.2007.04.009
https://doi.org/10.1016/j.brainresbull.2007.04.009
https://doi.org/10.1016/j.brainresbull.2007.04.009
https://doi.org/10.1016/j.brainresbull.2007.04.009
https://doi.org/10.1016/j.brainresbull.2007.04.009
https://doi.org/10.1016/j.brainresbull.2007.04.009
https://doi.org/10.1016/j.neuroimage.2005.07.010
https://doi.org/10.1016/j.neuroimage.2005.07.010
https://doi.org/10.1016/j.neuroimage.2005.07.010
https://doi.org/10.1016/j.neuroimage.2005.07.010
https://doi.org/10.1016/j.neuroimage.2005.07.010
https://doi.org/10.1016/j.neuroimage.2005.07.010
https://doi.org/10.1016/j.neuroimage.2005.07.010
https://doi.org/10.3389/fnbeh.2014.00449
https://doi.org/10.3389/fnbeh.2014.00449
https://doi.org/10.3389/fnbeh.2014.00449
https://doi.org/10.3389/fnbeh.2014.00449
https://doi.org/10.1152/jn.00696.2003
https://doi.org/10.1152/jn.00696.2003
https://doi.org/10.1152/jn.00696.2003
https://doi.org/10.1152/jn.00696.2003
https://doi.org/10.1016/j.neubiorev.2015.12.005
https://doi.org/10.1016/j.neubiorev.2015.12.005
https://doi.org/10.1016/j.neubiorev.2015.12.005
https://doi.org/10.1016/j.neubiorev.2015.12.005
https://doi.org/10.1016/j.neubiorev.2015.12.005
https://doi.org/10.1016/j.neubiorev.2015.12.005
https://doi.org/10.1016/j.neubiorev.2015.12.005
https://doi.org/10.1348/0007126042369811
https://doi.org/10.1348/0007126042369811
https://doi.org/10.1348/0007126042369811

publishers.

This document is copyrighted by the American Psychological Association or one of its allied

d broadly.

1al user and is not to be dissem

use of the ind

This article is intended solely for the person

10 LEE ET AL.

Leder, H., & Nadal, M. (2014). Ten years of a model
of aesthetic appreciation and aesthetic judgments:
The aesthetic episode—Developments and chal-
lenges in empirical aesthetics. British Journal of
Psychology, 105(4), 443-464. https://doi.org/10
.1111/bjop.12084

Leppénen, J. M., Kauppinen, P., Peltola, M. J., &
Hietanen, J. K. (2007). Differential electrocortical
responses to increasing intensities of fearful and
happy emotional expressions. Brain Research,
1166, 103-109. https://doi.org/10.1016/j.brainres
.2007.06.060

Leshikar, E. D., Dulas, M. R., & Duarte, A. (2015).
Self-referencing enhances recollection in both
young and older adults. Neuropsychology, Devel-
opment, and Cognition. Section B, Aging, Neuro-
psychology and Cognition, 22(4), 388—412. https://
doi.org/10.1080/13825585.2014.957150

Levinson, J. (2003). Philosophical aesthetics: An
overview (J. Levinson, Ed.). Oxford University
Press. https://doi.org/10.1093/oxfordhb/97801992
79456.003.0001

Liidecke, D., Waggoner, P., & Makowski, D. (2019).
insight: A unified interface to access information
from model objects in R. Journal of Open Source
Software, 4(38), Article 1412. https://doi.org/10
.21105/joss.01412

Lundy, D. E., Schenkel, M. B., Akrie, T. N., &
Walker, A. M. (2010). How important is beauty
to you? The development of the desire for aesthetics
scale. Empirical Studies of the Arts, 28(1), 73-92.
https://doi.org/10.2190/EM.28.1.e

Makowski, D., Ben-Shachar, M., & Liidecke, D.
(2019). bayestestR: Describing effects and their
uncertainty, existence and significance within the
Bayesian framework. Journal of Open Source Soft-
ware, 4(40), Article 1541. https://doi.org/10.21105/
joss.01541

Makowski, D., Ben-Shachar, M. S., Chen, S. H. A., &
Liidecke, D. (2019). Indices of effect existence and
significance in the Bayesian framework. Frontiers
in Psychology, 10, Article 2767. https://doi.org/10
.3389/fpsyg.2019.02767

Martinelli, P., Sperduti, M., & Piolino, P. (2013).
Neural substrates of the self-memory system:
New insights from a meta-analysis. Human Brain
Mapping, 34(7), 1515-1529. https://doi.org/10.10
02/hbm.22008

Martin-Loeches, M., Hernandez-Tamames, J. A.,
Martin, A., & Urrutia, M. (2014). Beauty and
ugliness in the bodies and faces of others: An
fMRI study of person esthetic judgement. Neuro-
science, 277, 486-497. https://doi.org/10.1016/j.ne
uroscience.2014.07.040

Meng, X., Zhang, L., Liu, W., Ding, X., Li, H., Yang,
J., & Yuan, J. (2017). The impact of emotion inten-
sity on recognition memory: Valence polarity mat-
ters. International Journal of Psychophysiology,

116, 16-25. https://doi.org/10.1016/.ijpsycho.2017
.01.014

Nadal, M. (2007). Complexity and aesthetic prefer-
ence for diverse visual stimuli [Doctoral thesis].
Universitat de les Illes Balears. http://dspace.uib
.es/xmlui/handle/11201/2543

Nadal, M., Marty, G., & Munar, E. (2006). The search
for objective measures of aesthetic judgment: The
case of memory traces. Empirical Studies of the
Arts, 24(1), 95-106. https://doi.org/10.2190/5NJ2-
7F9J-487P-DCPW

Osborne, J. W., & Farley, F. H. (1970). The relation-
ship between aesthetic preference and visual
complexity in absract art. Psychonomic Science,
19(2), 69-70. https://doi.org/10.3758/BF03337424

Park, J., Shimojo, E., & Shimojo, S. (2010). Roles
of familiarity and novelty in visual preference
judgments are segregated across object categories.
Proceedings of the National Academy of Sciences
of the United States of America, 107(33), 14552~
14555. https://doi.org/10.1073/pnas.1004374107

Peirce, J. W. (2007). PsychoPy—Psychophysics soft-
ware in Python. Journal of Neuroscience Methods,
162(1-2), 8-13. https://doi.org/10.1016/j.jneumeth
.2006.11.017

Reber, R., Schwarz, N., & Winkielman, P. (2004).
Processing fluency and aesthetic pleasure: Is beauty
in the perceiver’s processing experience? Personal-
ity and Social Psychology Review, 8(4), 364-382.
https://doi.org/10.1207/s15327957pspr0804_3

Schaefer, A., Fletcher, K., Pottage, C. L., Alexander,
K., & Brown, C. (2009). The effects of emotional
intensity on ERP correlates of recognition memory.
Neuroreport, 20(3), 319-324. https://doi.org/10
.1097/WNR.0b013e3283229b52

Schubert, E. (2007). The influence of emotion, locus
of emotion and familiarity upon preference in
music. Psychology of Music, 35(3), 499-515.
https://doi.org/10.1177/0305735607072657

Sharot, T., & Phelps, E. A. (2004). How arousal
modulates memory: Disentangling the effects of
attention and retention. Cognitive, Affective &
Behavioral Neuroscience, 4(3), 294-306. https://
doi.org/10.3758/CABN.4.3.294

Sidhu, D. M., McDougall, K. H., Jalava, S. T., &
Bodner, G. E. (2018). Prediction of beauty and
liking ratings for abstract and representational paint-
ings using subjective and objective measures. PLOS
ONE, 13(7), Article e0200431. https://doi.org/10
.1371/journal.pone.0200431

Silveri, M. C., Ferrante, I., Brita, A. C., Rossi, P.,
Liperoti, R., Mammarella, F., Bernabei, R., Marini
Chiarelli, M. V., & De Luca, M. (2015). “The memory
of beauty” survives Alzheimer’s disease (but cannot
help memory). Journal of Alzheimer’s Disease, 45(2),
483-494. https://doi.org/10.3233/JAD-141434

Silvia, P. J. (2007). Knowledge-based assessment of
expertise in the arts: Exploring aesthetic fluency.


https://doi.org/10.1111/bjop.12084
https://doi.org/10.1111/bjop.12084
https://doi.org/10.1111/bjop.12084
https://doi.org/10.1016/j.brainres.2007.06.060
https://doi.org/10.1016/j.brainres.2007.06.060
https://doi.org/10.1016/j.brainres.2007.06.060
https://doi.org/10.1016/j.brainres.2007.06.060
https://doi.org/10.1016/j.brainres.2007.06.060
https://doi.org/10.1016/j.brainres.2007.06.060
https://doi.org/10.1080/13825585.2014.957150
https://doi.org/10.1080/13825585.2014.957150
https://doi.org/10.1080/13825585.2014.957150
https://doi.org/10.1080/13825585.2014.957150
https://doi.org/10.1080/13825585.2014.957150
https://doi.org/10.1093/oxfordhb/9780199279456.003.0001
https://doi.org/10.1093/oxfordhb/9780199279456.003.0001
https://doi.org/10.1093/oxfordhb/9780199279456.003.0001
https://doi.org/10.1093/oxfordhb/9780199279456.003.0001
https://doi.org/10.1093/oxfordhb/9780199279456.003.0001
https://doi.org/10.21105/joss.01412
https://doi.org/10.21105/joss.01412
https://doi.org/10.21105/joss.01412
https://doi.org/10.2190/EM.28.1.e
https://doi.org/10.2190/EM.28.1.e
https://doi.org/10.2190/EM.28.1.e
https://doi.org/10.2190/EM.28.1.e
https://doi.org/10.2190/EM.28.1.e
https://doi.org/10.21105/joss.01541
https://doi.org/10.21105/joss.01541
https://doi.org/10.21105/joss.01541
https://doi.org/10.21105/joss.01541
https://doi.org/10.3389/fpsyg.2019.02767
https://doi.org/10.3389/fpsyg.2019.02767
https://doi.org/10.3389/fpsyg.2019.02767
https://doi.org/10.3389/fpsyg.2019.02767
https://doi.org/10.1002/hbm.22008
https://doi.org/10.1002/hbm.22008
https://doi.org/10.1002/hbm.22008
https://doi.org/10.1002/hbm.22008
https://doi.org/10.1016/j.neuroscience.2014.07.040
https://doi.org/10.1016/j.neuroscience.2014.07.040
https://doi.org/10.1016/j.neuroscience.2014.07.040
https://doi.org/10.1016/j.neuroscience.2014.07.040
https://doi.org/10.1016/j.neuroscience.2014.07.040
https://doi.org/10.1016/j.neuroscience.2014.07.040
https://doi.org/10.1016/j.neuroscience.2014.07.040
https://doi.org/10.1016/j.ijpsycho.2017.01.014
https://doi.org/10.1016/j.ijpsycho.2017.01.014
https://doi.org/10.1016/j.ijpsycho.2017.01.014
https://doi.org/10.1016/j.ijpsycho.2017.01.014
https://doi.org/10.1016/j.ijpsycho.2017.01.014
https://doi.org/10.1016/j.ijpsycho.2017.01.014
http://dspace.uib.es/xmlui/handle/11201/2543
http://dspace.uib.es/xmlui/handle/11201/2543
http://dspace.uib.es/xmlui/handle/11201/2543
https://doi.org/10.2190/5NJ2-7F9J-487P-DCPW
https://doi.org/10.2190/5NJ2-7F9J-487P-DCPW
https://doi.org/10.2190/5NJ2-7F9J-487P-DCPW
https://doi.org/10.3758/BF03337424
https://doi.org/10.3758/BF03337424
https://doi.org/10.1073/pnas.1004374107
https://doi.org/10.1073/pnas.1004374107
https://doi.org/10.1073/pnas.1004374107
https://doi.org/10.1016/j.jneumeth.2006.11.017
https://doi.org/10.1016/j.jneumeth.2006.11.017
https://doi.org/10.1016/j.jneumeth.2006.11.017
https://doi.org/10.1016/j.jneumeth.2006.11.017
https://doi.org/10.1016/j.jneumeth.2006.11.017
https://doi.org/10.1016/j.jneumeth.2006.11.017
https://doi.org/10.1207/s15327957pspr0804_3
https://doi.org/10.1207/s15327957pspr0804_3
https://doi.org/10.1097/WNR.0b013e3283229b52
https://doi.org/10.1097/WNR.0b013e3283229b52
https://doi.org/10.1097/WNR.0b013e3283229b52
https://doi.org/10.1177/0305735607072657
https://doi.org/10.1177/0305735607072657
https://doi.org/10.3758/CABN.4.3.294
https://doi.org/10.3758/CABN.4.3.294
https://doi.org/10.3758/CABN.4.3.294
https://doi.org/10.3758/CABN.4.3.294
https://doi.org/10.3758/CABN.4.3.294
https://doi.org/10.3758/CABN.4.3.294
https://doi.org/10.1371/journal.pone.0200431
https://doi.org/10.1371/journal.pone.0200431
https://doi.org/10.1371/journal.pone.0200431
https://doi.org/10.1371/journal.pone.0200431
https://doi.org/10.3233/JAD-141434
https://doi.org/10.3233/JAD-141434

d broadly.

publishers.

1al user and is not to be dissem

This document is copyrighted by the American Psychological Association or one of its allied

This article is intended solely for the personal use of the ind

AESTHETIC EXPERIENCES AND THE SELF 11

Psychology of Aesthetics, Creativity, and the Arts,
1(4), 247-249. https://doi.org/10.1037/1931-3896
.1.4.247

Silvia, P. J., & Barona, C. M. (2009). Do people prefer
curved objects? Angularity, expertise, and aesthetic
preference. Empirical Studies of the Arts, 27(1),
25-42. https://doi.org/10.2190/EM.27.1.b

Smith, L. F., & Smith, J. K. (2020). The nature and
growth of aesthetic fluency. In P. Locher, C.
Martindale, & L. Dorfman (Eds.), New directions
in aesthetics, creativity, and the arts (pp. 47-58).
Routledge. https://doi.org/10.4324/9781315224
084-5

Spehar, B., Clifford, C. W. G., Newell, B. R., &
Taylor, R. P. (2003). Universal aesthetic of fractals.
Computers & Graphics, 27(5), 813-820. https://
doi.org/10.1016/S0097-8493(03)00154-7

Sui, J., He, X., & Humphreys, G. W. (2012). Percep-
tual effects of social salience: Evidence from self-
prioritization effects on perceptual matching.
Journal of Experimental Psychology: Human Per-
ception and Performance, 38(5), 1105-1117.
https://doi.org/10.1037/a0029792

Sui, J., & Humphreys, G. W. (2015). The integrative
self: How self-reference integrates perception and
memory. Trends in Cognitive Sciences, 19(12),
719-728. https://doi.org/10.1016/j.tics.2015.08.015

Symons, C. S., & Johnson, B. T. (1997). The self-
reference effect in memory: A meta-analysis. Psy-
chological Bulletin, 121(3), 371-394. https:/
doi.org/10.1037/0033-2909.121.3.371

Tellegen, A., & Atkinson, G. (1974). Openness to
absorbing and self-altering experiences (“‘absorp-
tion”), a trait related to hypnotic susceptibility.
Journal of Abnormal Psychology, 83(3), 268-
277. https://doi.org/10.1037/h0036681

Tinio, P. P. L., & Leder, H. (2009). Just how stable are
stable aesthetic features? Symmetry, complexity,

and the jaws of massive familiarization. Acta Psy-
chologica, 130(3), 241-250. https://doi.org/10.10
16/j.actpsy.2009.01.001

van Dongen, N. N. N., & Zijlmans, J.. (2017). The
science of art: The universality of the law of
contrast. The American Journal of Psychology,
130(3), 283-294. https://doi.org/10.5406/amerjps
yc.130.3.0283

Verhaeghen, P. (2018). Once more, with feeling: The
role of familiarity in the aesthetic response. The
Psychological Record, 68(3), 379-384. https:/
doi.org/10.1007/s40732-018-0312-1

Vessel, E. A, Isik, A. I, Belfi, A. M., Stahl, J. L., &
Starr, G. G. (2019). The default-mode network
represents aesthetic appeal that generalizes across
visual domains. Proceedings of the National Acad-
emy of Sciences of the United States of America,
116(38), 19155-19164. https://doi.org/10.1073/pna
s.1902650116

Vessel, E. A., & Rubin, N. (2010). Beauty and the
beholder: Highly individual taste for abstract, but
not real-world images. Journal of Vision, 10(2),
Article 18. https://doi.org/10.1167/10.2.18

Vessel, E. A., Starr, G. G., & Rubin, N. (2012). The
brain on art: Intense aesthetic experience activates
the default mode network. Frontiers in Human
Neuroscience, 6, Article 66. https://doi.org/10.33
89/fnhum.2012.00066

Vessel, E. A., Starr, G. G., & Rubin, N. (2013). Art
reaches within: Aesthetic experience, the self and
the default mode network. Frontiers in Neurosci-
ence, 7, Article 258. https://doi.org/10.3389/tnins
.2013.00258

Received February 17, 2022
Revision received September 20, 2022
Accepted September 22, 2022 =


https://doi.org/10.1037/1931-3896.1.4.247
https://doi.org/10.1037/1931-3896.1.4.247
https://doi.org/10.1037/1931-3896.1.4.247
https://doi.org/10.1037/1931-3896.1.4.247
https://doi.org/10.1037/1931-3896.1.4.247
https://doi.org/10.2190/EM.27.1.b
https://doi.org/10.2190/EM.27.1.b
https://doi.org/10.2190/EM.27.1.b
https://doi.org/10.2190/EM.27.1.b
https://doi.org/10.2190/EM.27.1.b
https://doi.org/10.4324/9781315224084-5
https://doi.org/10.4324/9781315224084-5
https://doi.org/10.4324/9781315224084-5
https://doi.org/10.1016/S0097-8493(03)00154-7
https://doi.org/10.1016/S0097-8493(03)00154-7
https://doi.org/10.1016/S0097-8493(03)00154-7
https://doi.org/10.1037/a0029792
https://doi.org/10.1037/a0029792
https://doi.org/10.1016/j.tics.2015.08.015
https://doi.org/10.1016/j.tics.2015.08.015
https://doi.org/10.1016/j.tics.2015.08.015
https://doi.org/10.1016/j.tics.2015.08.015
https://doi.org/10.1016/j.tics.2015.08.015
https://doi.org/10.1016/j.tics.2015.08.015
https://doi.org/10.1037/0033-2909.121.3.371
https://doi.org/10.1037/0033-2909.121.3.371
https://doi.org/10.1037/0033-2909.121.3.371
https://doi.org/10.1037/0033-2909.121.3.371
https://doi.org/10.1037/0033-2909.121.3.371
https://doi.org/10.1037/0033-2909.121.3.371
https://doi.org/10.1037/h0036681
https://doi.org/10.1037/h0036681
https://doi.org/10.1016/j.actpsy.2009.01.001
https://doi.org/10.1016/j.actpsy.2009.01.001
https://doi.org/10.1016/j.actpsy.2009.01.001
https://doi.org/10.1016/j.actpsy.2009.01.001
https://doi.org/10.1016/j.actpsy.2009.01.001
https://doi.org/10.1016/j.actpsy.2009.01.001
https://doi.org/10.1016/j.actpsy.2009.01.001
https://doi.org/10.5406/amerjpsyc.130.3.0283
https://doi.org/10.5406/amerjpsyc.130.3.0283
https://doi.org/10.5406/amerjpsyc.130.3.0283
https://doi.org/10.5406/amerjpsyc.130.3.0283
https://doi.org/10.5406/amerjpsyc.130.3.0283
https://doi.org/10.5406/amerjpsyc.130.3.0283
https://doi.org/10.1007/s40732-018-0312-1
https://doi.org/10.1007/s40732-018-0312-1
https://doi.org/10.1007/s40732-018-0312-1
https://doi.org/10.1073/pnas.1902650116
https://doi.org/10.1073/pnas.1902650116
https://doi.org/10.1073/pnas.1902650116
https://doi.org/10.1073/pnas.1902650116
https://doi.org/10.1167/10.2.18
https://doi.org/10.1167/10.2.18
https://doi.org/10.1167/10.2.18
https://doi.org/10.1167/10.2.18
https://doi.org/10.3389/fnhum.2012.00066
https://doi.org/10.3389/fnhum.2012.00066
https://doi.org/10.3389/fnhum.2012.00066
https://doi.org/10.3389/fnhum.2012.00066
https://doi.org/10.3389/fnhum.2012.00066
https://doi.org/10.3389/fnins.2013.00258
https://doi.org/10.3389/fnins.2013.00258
https://doi.org/10.3389/fnins.2013.00258
https://doi.org/10.3389/fnins.2013.00258

	The Beauty and the Self: A Common Mnemonic Advantage Between Aesthetic Judgment and Self-Reference
	Material and Method
	Participants
	Material
	Visual Stimuli
	Encoding Phase
	Recognition Phase

	Procedure
	Data Analysis

	Results
	Effect of Condition
	Effect of Rating

	Discussion
	References


